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Work Skills

2020

Future Work Skills 2020

Drivers—disruptive shifts that
will reshape the workforce
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While all six drivers are important in shaping the landscape in which each skill emerges, the color-coding
and placement here indicate which drivers have particular relevance to the development of each of the skills.
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Definition der

Fahigkeiten

Defining Skills for
the Future Workforce

Future workforce skill
Virtual collaboration

Design mindset

Computational thinking

New media literacy

Transdisciplinarity

Definition

Ability to translate vast amounts of data into
abstract concepts and to understand data-based
reasoning

Ability to work productively, drive
engagement, and demonstrate presence as a
member of a virtual team.

Literacy in and ability to understand concepts
across multiple disciplines

Ability to represent and develop tasks and work
processes for desired outcomes

Ability to critically assess and develop content
that uses new media forms, and to leverage
these media for persuasive communication
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understand d|verge decide prototype valldate

who are the users envision * choosethebestidea * build something show the prototype
* whatare theirneeds » developlots * storyboardtheidea quick and dirty to toreal users
* whatis the context of solutions show to users outside the
* competitorreview * ideate « focusonusability organisation
« formulate strategy notmakingit * learnwhatdoesn't
beautiful work

in 5 Tagen zum neuen Produkt
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Herzlichen Dank

Theodor Zus

Innovation Entrepreneur &
Change Manager

theodor.zus@gmail.com




